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Primary Logo

White
250 250 250
#���

Vintage Cream
238 236 225
#efede3

Light Red
203 84 79
#cb544f

Varsity Red
167 69 66
#a64541

Faded Black
25 25 25
#181919

City-Specific Wordmarks

Color Palette
The palette is built for nostalgia. Faded coral red, soft cream, and muted black. 
Colors that look like they've been pulled off an old varsity jacket or a pennant 
from someone's grandfather's closet. Warm and approachable on purpose. 
None of the harsh primaries you see on most collegiate brands.

Each college town gets its own wordmark in the brand's signature 
script style with athletic tail. These are the logos for each individual 
city, built on the same brush script base as the C-Town primary logo, 
but customized with hand-drawn first letters, unique tails, and the 
school's colors. 

The primary logo appears in coral red on light 
backgrounds and reverses to white on dark 

backgrounds. Ensure sufficient contrast 
at all times. 

The logo should never appear in individual school
colors — it always stays in brand red or white to
maintain separation between the parent brand
and the city-specific collections.

The typeface is built on a brush script base that 
has been heavily edited. It uses a custom-drawn "C," 
adjusted letterforms, and a hand-designed tail 
that gives the logo its athletic sweep. The primary 
logo represents the brand as a whole, while the 
city-specific wordmarks carry the identity of each 
individual collection.

The logo is a custom script wordmark, drawn in the style of old baseball typography. It pulls 
from the lettering you'd find on classic athletic tees and faded pennants. Familiar to anyone 
who grew up with that look. New to anyone who didn't.

Spacing
Maintain clear space around the logo equal 
to the height of the tail on all sides. The tail 
is part of the logo and falls within this 
boundary. The logo should never feel 
crowded or compressed.

Secondary logos
The secondary logo is a standalone "C" lettermark pulled from the primary script. It functions as the brand's 
compact mark for applications where the full wordmark won't fit. For instance Instagram profile icons, 
website favicons, app icons, and small-scale physical assets like woven labels and button pins. 

Gravita HUM medium

The quick brown fox jumps over the lazy dog
1 2 3 4 5 6 7 8 9 0 ! @ # $ % & ?

Illustration Style

Each city's back graphic features a hand-illustrated stadium or campus landmark rendered in bold, flat 
colors with dynamic perspective. The illustrations use the school's official colors and incorporate 
signature patterns as environmental elements that fill the composition with energy and school spirit.

Brand Identity
The mockup system shows the full C-Town Tees product experience. City 
wordmarks are embroidered on the front of each garment with real thread, not     
screen print. Establishing quality from the first touch. 

Camp Randall during a Stripe Out game. The crowd splits into alternating red and white sections that 
radiate out from the field. The view is from above with a grey Wisconsin sky overhead and the Madison 
wordmark sitting above it all.

Use for body text, product descriptions,
and supporting copy. Clean and neutral, 

keeping focus on the graphics.

Fraunces Black

Madison, Wisconsin
1 2 3 4 5 6 7 8 9 0 ! @ # $ % & ?

Use for headlines and section titles. 
Its warm serif character adds editorial 

weight to layouts while staying 
approachable and readable.

Headers

Rockwell Regular
The quick brown fox jumps over the lazy dog
1 2 3 4 5 6 7 8 9 0 ! @ # $ % & ?

Use for subheadings, product details, 
and secondary titles. Its structure 

provides a sturdy foundation 
that complements the script.

Subheaders

University Of Wisconsin-Madison

University Of Tennessee-Knoxville

Copy

Brand Typefaces
Three typefaces, three jobs. Fraunces Black runs
the headlines. Warm serif, editorial weight, doesn't
fight the script logo. Rockwell Regular handles 
subheads. Sturdy slab-serif. Gravita HUM Medium 
does the body copy. Clean, modern, small enough 
to stay out of the way.

The cow print variant of the Madison wordmark connects directly to the culture of Wisconsin.
Connecting to an identity that students and locals can carry with pride.

The checkerboard variant of the Knoxville wordmark draws from 
the checker pattern that fills Neyland Stadium on game day.

Wearable 
souvenirs.
One city at a time.

C-Town sits between local pride and varsity 
nostalgia. Most collegiate brands stop at
putting a logo on a blank tee. C-Town goes 
further. Every shirt is built around a specific city.

Local Pride — Local Pride. Every design is tied 
to a specific place. The goal is for students and 
locals to recognize their town in the work."
"Craftsmanship. Every illustration is drawn 
from scratch. No stock art. No copied 
school logos.

Craftsmanship — Hand-illustrated graphics. 
No stock art, or plain school logos. 
Every element is original.

College Town Tees is a collegiate apparel brand that celebrates the culture, landmarks, and spirit of 
college towns across America. Each collection includes a city-specific and hand-illustrated campus landmarks 
on the back, with the college town name embroidered on the front. Creating wearable souvenirs that 
feel local, not mass-produced.

The idea came from a sight on every college campus: the frat tee rotation. Logo on the front, graphic 
on the back, a different shirt for every day of the week. C-Town takes that format and rebuilds it. The 
frat emblem becomes a city wordmark. The screen print becomes embroidery. The back graphics swap 
each schools traditions. The result is a shirt that works on campus, and works off it.

Inspiration

Logo Variation

The palette is intentionally warm and approachable, avoiding 
the harsh primary colors that most collegiate brands default 

to. It feels classic without feeling dated.

You can use black or varsity red for text on white 
and cream background 

You can use white or cream for text on either
 of the red backgrounds

Rockwell Regular steps in for subheadings with a sturdy, slab-serif presence 
that grounds the layout and  bridges the display and body hierarchy. Gravita HUM Medium 
handles body copy serving as a clean, modern, and highly legible at small sizes, letting the 
illustrations and wordmarks carry the brand's visual personality.

The city wordmarks function as the face of each collection, appearing embroidered
on the front of every garment.

A school and brand known for their vibrant orange palette, I wanted to embrace that color,
knowing its cultural meaning to the school.

Dynamic,
Eye Catching,
Authentic.

Madison

Neyland Stadium wrapped 
in Tennessee's signature 
checkerboard pattern, with 
the Smoky Mountains rising 
behind the field. The illustration 
uses a dynamic perspective, 
combines with the orange-
and-white checkered pattern.

Knoxville

Bold
Collegiate,
Modern.
College Town Tees

Back graphics span the upper back in full color, bringing each city's stadium 
illustration to life at scale.

 

For packaging, a plain bag with the city logo 
on the side. It’s clean and stands out. 

Vintage
Nostalgic,

Hand Crafted.

Dynamic,
Eye Catching,

Authentic.

The mark is shown in two versions: 
light red on light backgrounds 
and white on dark backgrounds.


